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DEMAND AND ELASTICITY
A leisure-time activity that involves people having to visit while they are free is what we refer to as a butterfly sanctuary. By increasing the revenue since the refuge is running low on funds, the demand will decrease since people may not prefer to go for visits due to this increase in prices. In return on the side of the price elasticity, it means that it must be highly elastic. In assumption, if by any case the prices are lowered, the result may be an increase in demand (Syrovátka, 2012). As a result of this, the revenue will rapidly increase. The degree of elasticity is often assumed to be more than one. In both the demand and the elasticity factors, the rise of prices may not be beneficial.
By any given chance if I am a curator of a butterfly sanctuary, I would make some several considerations before I could decide on a price increase or decrease for admission. To begin with, the first factor that I would consider is that I would analyze the consumer history of the company to determine the wellbeing of the market. To predict the possible outcomes of price fluctuation, I may consider establishing scenarios of price. A total revenue increase is not necessarily guaranteed if by any chance, I decide to increase or decrease the rates any time I feel like doing so although one may argue that so that to exhibit low price elasticity of demand, since the market for the sanctuary is driven by the passion for butterflies rather than the price of admission fee, the cost of admission should be increased or instead raised (Syrovátka, 2012).
The elasticity of demand is what I also need to confirm to determine the decision which is best to consider making. Comparing the differences between the current price and the number of visitors who are currently demanding the sanctuary by drawing a graph and also estimating projections to the chart will easily enable me to confirm the elasticity of demand. It would be fair for me to raise the cost of admission within a reasonable amount if I really have to raise the cost of entry (Syrovátka, 2012). When increasing the prices, the demand curve is affected since it tends to decrease as a result of this change in the prices. If the new rate and demand are multiplied together and the end product is equally more than the current total revenue, that is when it is suitable for the total revenue to increase. If the prices in the company are going up, the company need to consider making the demand inelastic whereby the overall revenue increases when prices are raised successfully.
On the other hand, unfortunately, the business may lose revenue due to the decline of sales if by any case the prices are too high and hence making the demand to demand elastic. The market may be referred to as a unit elasticity if by any chance I change the prices and then automatically the demand balances itself, making the revenue also to act the same (Syrovátka, 2012). If by any chance I would have known exactly how demand would change in response to price, this means that after drawing a graph, I would have been in a position to choose whichever application which will provide revenue that is increased.  
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